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Research Project Overview

• Primary Objective: Review and refresh the It All Adds Up to 
Cleaner Air website so it is relevant for today’s outreach needs

• Inventory existing resources and update or create new 
resources as needed

• Improve usability of the website
• Highlight successful public educations programs related to 

transportation air quality
• Collect stakeholder input and feedback throughout the process
• Market the updated website and attract new users
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It All Adds Up to Cleaner Air

• Developed to inform public about impact of transportation 
choices on traffic congestion and air quality

• Response to state and local government requests for federally-
sponsored public education initiative to help meet air quality and 
mobility goals

• Providing free, commercial quality marketing materials that can 
be downloaded and used by communities nationwide

• Print, radio, video materials
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5www.fhwa.dot.gov/environment/air_quality/it_all_adds_up/

http://www.fhwa.dot.gov/environment/air_quality/it_all_adds_up/


It All Adds Up to Cleaner Air
• Marketing resources and examples 

from successful community outreach 
programs are available on the website

• Resource Toolkit – a guide to 
implementing, sustaining, and 
evaluating your program

• Assessing your current situation (at your 
organization, in your community, identify 
potential partners)

• Defining your target audience
• Developing a communications plan
• Tips for media outreach
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IAAU Website Tour

• Ready to Use Templates
• It All Adds Up to Cleaner Air logos and icons
• Radio ad scripts
• Print advertisements
• TV/video spots
• Flyers and brochures
• Sample press releases
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IAAU Website Tour
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IAAU Website Tour

• Examples and Success 
Stories from other 
Communities

• More than 20 communities 
highlighted

• Links to example materials from 
state and local outreach 
campaigns

• Many of the examples are 
from early years of the It All 
Adds Up program
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IAAU Website Tour

• Ask the Expert section includes additional tips and advice on
• Using CMAQ Improvement Program funds for public education efforts
• Effectiveness of air quality education programs
• What techniques for outreach and/or messages have the biggest impact?
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Sample billboard from Capital Area Transit Authority

Sample Car Log  
from Miami Dade 
County



How can State DOTs help?
• Review/comment on the website

- materials/resources that would be most helpful to 
plan a new air quality outreach effort?

• e.g., guidance on developing a communications plan, topical 
messaging, ready to use materials (factsheets, brochures, social media 
graphics, etc.)

- partners, stakeholders, or other users of the site 
should we try to reach? Who would find this information most 
helpful?
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What can State DOTs do to help?

-recent examples of outreach programs that could be 
shared as best practices or success stories for public education on 
air quality issues?

-Other related program examples (e.g., electric 
vehicles, alternative fuel vehicles)

• Volunteer to review new materials
- three to four DOTs
- review/comment on new website items      
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Thank You
John Zamurs, ZAMURS AND ASSOCIATES, LLC

jzamurs@zamursandassociates,com
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